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RESUMO

Esse estudo teve por objetivo identificar as dimensdes da Orientacdo para o Mercado
Interno (OMI) afetam a satisfacdo dos funcionarios com a rotina dos processos
internos da empresa. O campo de estudo foram os funciondrios das empresas
certificadas pelo Programa de Desenvolvimento de Fornecedores do Espirito Santo
(PRODFOR). Os dados foram obtidos por meio de questionario estruturado com base
na escala de 10 subdimensdes de Gounaris. O questionario foi respondido por 237
funcionarios. Os resultados sugerem que os funcionérios percebem que ha percepgéo
de baixa orientacdo para o mercado interno. Resultados confirmam o exposto na
literatura de que harelacéo direta da satisfacdo no trabalho com a OMI. A pesquisa
indica que a satisfacdo no trabalho esta associada as subdimensdes: Comunicacéo,

Expectativa, Treinamento e Grupos Comuns.

Palavras chave: Orientacdo para o mercado interno, Certificacdo de Qualidade de

Fornecedores, Satisfacdo dos funcionarios.



ABSTRACT

This study aimed to identify the dimensions of the Internal Market Guidance (IMO)
affect the satisfaction of employees with the routine of internal processes of the
company. The field of study was the employees of the companies certified by the
Supplier Development Program of Espirito Santo (PRODFOR). The data were
obtained through a structured questionnaire based on the 10 sub-scale scale of
Gounaris. The questionnaire was answered by 237 employees. The results
suggest that employees perceive that there is a perception of low orientation for
the internal market. Results confirm that there is a direct relationship between job
satisfaction and IMO. Research indicates that job satisfaction is associated with

subdimensions: Communication, Expectation, Training and Common Groups.

Keywords: Guidance for internal market, Supplier Quality Certification,
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